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Greetings 


WEST COAST CINEMATOGRAPHERS 


Consolidated Film Industries, Incorporated has 
acquired the laboratory, operating staff and 
good will of the Standard Film Laboratories 
of Hollywoocf and will hereafter operate the 
Standard plant as its Western Branch. 

The same high quality of product and individual 
service which Standard has rendered in the past 
will be maintained. 


Consolidated Film Industries, Inc. 

SEWARD AND ROMAINE STREETS 

Plants— Standard, Craftsman, Erbograph, Republic 
Finance — Commercial Traders Cinema 
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CINEMATOGRAPHER 


The Editors’ Lens 


focused by FOSTER GOSS 


flWith Consolidated’s acquisition of the Standard Film Labora¬ 
tories, is carried the announcement that the new Hollywood 
organization is to concentrate on the making of release prints in 
Hollywood — at the seat of film production. 

Ifl Such a policy has been urged repeatedly and its consummation will 
fulfill the desires of many. Proponents of such an arrangement 
have many reasons therefor — prevention of duplication in meth¬ 
ods and overhead; eliminating turning over the making of re¬ 
lease prints to a lab crew which is not in direct and personal 
touch with the cinematographer; saving of time, etc., etc. 

IflThis much is certain — too much care cannot be taken with the 
release prints —as from them the public sees the picture. Bad 
work in their making costs money to everyone from the exhibitor 
to producer and a loss of prestige to the cinematographer. 

l|As John M. Nickolaus, one of the retiring heads of Standard, 
is wont to say, the release print sums up all that the producer has 
expended — in “a lot of little pictures.” 

I| Making motion pictures st 
mance, not only in the vari< 
foreign lands. It indeed is an important event 
when a film company arrives in a community 01 
of the world. 


qFi 


that company, such a community—as well as the entire 
country thereabouts as its influence may be felt — forms or re¬ 
forms, from first hand information or observation, its opinion of 
the industry in general. There is nothing like personal contact; 
and it is an unusual kind of familiarity that will not breed con- 


rest of filmdom as a whole, then, that only such 
es that do not tend to misrepresent pictures be tolerated 
o go to the out-of-way places where they will be looked upon 
is representing the cinema. 
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“Permanent Value” 


RpljERMANENT VALUE—and the adver- 
tisers who take advantage of the pages 
°f the American Cinematographer in its 
forthcoming “Dedication Number” will be dis¬ 
seminating the message of their product months 
after October, 1924, has slipped into the distant 
past. Present value? Yes—but more than that 
to the advertiser. His message will live and en¬ 
dure to a day when he himself may have long 
since forgotten that he ever wrote the ad—but 
the ad will go working on. 

Many friends of the A. S. C., as soon as they 
heard of the plans to commemorate the open¬ 
ing of the new headquarters, immediately made 
arrangements for representation in the “Dedi¬ 
cation Number.” But there are still advantag¬ 
eous positions available in this enduring record 
—for those who decide in time. 







EASTMAN 
NEGATIVE FILM 


The varying conditions of lighting 
under which the cinematographer 
must work—one day in the studio, 
the next on location—make drastic 
demands on the negative film. 

Eastman Negative Film meets every 
requirement—you can count on it 
for constant uniformity, wide latitude, 
abundant speed. 


Your negatives deserve to be printed 
on Eastman Positive Film—it carries 
quality from studio to screen. 


EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 





















































Testing Motion Picture Machines for Naval Use 



























































HOW TO LOCATE MEMBERS OF THE 


American 

Society of Cinematographers 

Phone HOlly 44o4 



BOARD OF GOVERNORS 





























